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©® ® ® Why did General Atlantic

a partner whose TV reach is key
to brand-building and has already
gained experience in successfully

ant, we value ProSiebenSat.1 as
managing growth companies.
MAX CONZE, CEO

@ ® ® What can you contribute
to NuCom Group's growth?
The NuCom companies have al-

)) NuCom Group unites ten exciting

companies under one roof — all of
BRINGING THESE TWO

Both the PARSHIP ELITE Group
in Europe and US company ehar-
mony are all about helping sin-
gles find happiness. One of the
global pioneers in online match-
making, eharmony was added

which have tremendous growth
potential. This investment en-
abled us to take a stake in the
BRAN Ds TOGETHER full portfolio through one single
WILL IMMEDIATELY CREA-
TE A WORLD LEADING
ONLINE MATCHMAKING
1.8 BN
With its ten market-leading and predom-
inantly digital commerce platforms, the

transaction. And just as import-
COMPANY. |
NuCom Group is valued at EUR 1.8 billion.

REVENUE TARGET

y

0.8 e

2018

ProSiebenSat.1 intends to more than double its
commerce revenues over the next about five years,
driven by its core brands Verivox, PARSHIP ELITE
Group, Jochen Schweizer mydays and Flaconi.

to the NuCom Group's dating
portfolio in November 2018.
Thanks to this acquisition, the
PARSHIP ELITE Group now also
offers matchmaking servicesin
the US, Canada and Australia.
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MARKET VOLUME

2023

89

2017

60

The German e-commerce market continues its dynamic
growth, experts predict a significant increase on market

volumes by 2023.

Entertain.

BN Euro

Create. Win.

ready proven that there is an
attractive market for their offer-
ings. Now it is the right time to
enable those companies to take
the step to the next level. Striking
the balance of entrepreneurship
and increasing institutionalization
that fits the size of the company
is essential. That's where our
expertise comes in, because as
a growth investor we have deep
experience putting together teams
that can do just that.

You can continue

to read here:

www. prosiebensatl.com/
en/interview_nikolay

Jorn Nikolay

Managing Director and
Head of General Atlantic
Germany
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Verivox has already saved its clients over

>»40K

products on offer

»600

brands

am |2 X

active customers in
the past 12 months

the revenue since

BN E 2o
u ro Flaconi continues to grow. In the

last year alone, the premium online o

Since its launch 20 years ago, over eight shop for beauty products boosted
million consumers have used the Verivox its revenues by 40 percent. Addi-
comparison site to get the best deals on tionally, the company branched out
everything from energy and telecommuni- onto the international market for
cations through insurance and finance to the first time: As of fall 2018, Fla-
vehicles and property. coniis also represented in Austria.

Next steps for further international
expansion are already planned.

PARSHIPELITE Group is
synonymous with bring-
ing people together.
With its strong brands
Parship and ElitePart-
ner, the Group is a lead-
ing provider** of online
matchmaking services
in German-speaking
countries and success-

o fully helps people find
long-term partners year
o in, year out. The Group

brand awareness* cyrrer?tly offers |t§ ser-
vices in 13 countries.

M
people

per year enjoy unforgettable experi-
ences and extraordinary adventures
thanks to Jochen Schweizer mydays.

Jochen Schweizer and mydays have
the perfect experience for everyone,
whether adrenaline junky or spa fan.
Ranked number one and two on the
market, both companies are market
leaders in gift experiences.

*Aided brand awareness on
the German market (18- to
65-year-olds): Parship 81 per-
cent; ElitePartner 80 percent.
Market research by Kantar
TNS Germany in July 2017

**Based on revenue for 2018
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Market research by Kantar
TNS Germany in July 2017

**Based on revenue for 2018
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OUR
FOCUS
POINTS:

We are developing NuCom Group into the No. 1
consumer Internet platform in Europe. To

this end, our portfolio is focused on four strong
consumer needs.

We are strengthening the market leadership
positions of our companies. To do this, we are
harnessing our brand-building power and exchanging
expertise with our partner General Atlantic.

We aim to more than double our Commerce
revenues by around 2023 by capitalizing on both
organic growth and complementary acquisitions.

We are intensifying synergies between
Entertainment and Commerce. Whether through
testing smart advertising products or valuable data
exchanges, both sides benefit from the cooperation.

Entertain. Create. Win.
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